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Job Description

Job Title:

Audience Development Officer, 



Theatre Nations Partnership
Responsible To:
Touring Partnerships Manager
The National Theatre
The National Theatre is dedicated to making the very best theatre and sharing it with as many people as possible.
We stage up to 30 productions at our South Bank home each year, ranging from re-imagined classics – such as Greek tragedy and Shakespeare – to modern masterpieces and new work by contemporary writers and theatre-makers. The work we make strives to be as open, as diverse, as collaborative and as national as possible. We want to inspire artists and audiences to think in new ways, to constantly re-imagine the act of making theatre. Much of that new work is researched and developed at the NT Studio: we are committed to nurturing innovative work from new writers, directors, creative artists and performers.
The National’s work is also seen on tour throughout the UK and internationally, and in collaborations and co-productions with regional theatres. Popular shows transfer to the West End and occasionally to Broadway; and through the National Theatre Live programme we broadcast to 2,000 cinemas in 52 countries around the world. Our extensive Learning programme offers talks, events and workshops for people of all ages in the new Clore Learning Centre, and reaches nationwide through programmes such as Connections, our annual festival of new plays for schools and youth theatres. National Theatre: On Demand In Schools offers six acclaimed, curriculum-linked productions free to stream on demand in every secondary school in the country. Online, you’ll find a rich variety of innovative digital content on every aspect of theatre.
We do all we can to keep ticket prices affordable and to reach a wide audience, and use our public funding to maintain artistic risk-taking, accessibility and diversity. Whether you’ve been to the National many times or are making your first visit, we hope you will be entertained, challenged or inspired. 

Theatre Nation Partnerships
Theatre Nation Partnerships is a 3 year programme focussed on six areas of the country to broaden and increase audiences and increase the amount of drama programming on offer to audiences. In each area, the National Theatre will work in partnership with theatre venues, as well as other local partners including Bridge Organisations, Creative People and Places and Cultural Education Partnerships.
The areas:
Doncaster, in partnership with Cast
The Greater Manchester metropolitan area in partnership with The Lowry, Salford (Wigan and Rochdale)
Outer East London in partnership with the Queen’s Theatre Hornchurch.
Sunderland, in partnership in partnership with the Empire Theatre and Fire Station
Wakefield, in partnership in partnership with the Theatre Royal
Wolverhampton in partnership with the Grand Theatre
Purpose of the Job
This role will work with regional partners to ensure that the Theatre Nation Partnerships project attracts and retains under-served audiences in our six target areas of lower Arts engagement. 
We aim to reach as wide an audience as possible, creating a sustainable increase in High,
Medium and Low engagement audiences, widening catchment areas for venues, and achieving a measurable and sustained increase in younger audiences. This work will include cultivating strong connections on-the-ground.
Working with the Touring Partnerships Manager and the National Theatre Productions Marketing Manager and in close collaboration with contacts at our partner venues, you will take a test-and-learn approach to campaigns, working to bring schools audiences into NT Live cinema and live theatre, as well as reaching communities and groups who don’t currently attend. 

Duties and Responsibilities
1. Work with teams at the National Theatre and in partner venues to create an over-arching bespoke audience development plan for each venue and support them in delivering the plan. 
2. Work with the NT Data Studio and the venues to provide reporting and insight throughout the project. 

3. With the CRM Manager CRM and Assistant, use NT data to cross-promote local theatre to audiences in these areas. 
4. Support the touring partner venues in their Audience Development work with local communities wherever possible. 
5. With the Touring Partnerships Manager, nurture relationships with schools and local communities and build stronger ties to their local venues.   

6. Use schools touring and other learning activity to build links through schools to families and the wider school community. 
7. Increase uptake of our video streaming service, NT On Demand In Schools and other learning programmes, throughout the period in these areas

8. With the NT Live Marketing team, increase NT Live audiences in these areas and improve cross promotion of theatre to cinema audiences.
9. Create opportunities for skills sharing between the partners, with a focus on digital. 
Person Specification
Essential

1. Experience of working in Arts Marketing.
2. Understanding of regional theatre audiences.
3. Experience of audience development and grass-roots marketing.
4. Interest in and understanding of digital marketing.
5. Passionate about attracting new audiences for theatre.
6. Confident, self-motivated and able to work with initiative.
7. Excellent communication, internal and external, verbal and written.
8. Effective time management and workload prioritisation. 
Desirable
9. Experience of working outside of London.
10. Experience of arts learning and participation programmes.
Outline of Terms and Conditions

Contract Type:
23 months fixed-term contract 
Hours: 
35 hours per week, although additional hours may be necessary in order to fulfil the post’s requirements

Salary:  
£26,000 per annum paid monthly on the 15th of each month
Location:
National Theatre, Southbank, London, SE1 9PX and across the country 
Annual Leave: 
28 days in the first year, pro rata, including bank holidays, increasing with length of service thereafter

Probationary Period:

3 months

Notice Period:                    
3 months (1 month during probationary period)
Pension:                                
The National Theatre operates a Stakeholder Pension scheme with Legal & General. If you wish to become a member, you may opt to contribute 4.5%, 6% or 7.5% of basic pay and the National will make a matching contribution. The National also operates an alternative pension scheme with NEST
Other Benefits 

· Complimentary tickets for performances, subject to availability and the National’s staff ticket policy
· Complimentary tickets for platforms, subject to availability and policy
· Interest-free season ticket loan, cycle-scheme and childcare vouchers
· Staff canteen and bar

· Discount on meals in all of the National’s bars and restaurants 
· Discount on the books, play texts, DVDs and other items in the National’s bookshop 
Appointment Procedure
Please note that applications can only be considered if they are submitted through the National’s Online Recruitment System, and returned by the closing date.
To apply for this vacancy please follow the link: https://candidate.nationaltheatre.org.uk/74107RNT
The closing date for the receipt of completed application forms is: 12 noon, 19th June 2018
The anticipated date of first interviews is: 26th June 2018
For any queries, please contact the HR Department by emailing: recruitment@nationaltheatre.org.uk 


We encourage applications from all sections of the community and in particular those which are currently under-represented at the NT including BAME & disabled candidates.
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